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Visual culture
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Visual Culture as an academic subject is a field of study that generally includes some combination of cultural studies, art history, critical theory, philosophy, and anthropology, by focusing on aspects of culture that rely on visual images. Among theorists working within contemporary culture, this often overlaps with film studies, psychoanalytic theory, gender studies, queer theory, and the study of television; it can also include video game studies, comics, traditional artistic media, advertising, the Internet, and any other medium that has a crucial visual component. Because of the changing technological aspects of visual culture as well as a scientific method-derived desire to create taxonomies or articulate what the "visual" is, many aspects of Visual Culture overlap with the study of science and technology, including hybrid electronic media, cognitive science, neurology, and image and brain theory. It also may overlap with another emerging field, that of "Performance Studies." "Visual Culture" goes by a variety of names at different institutions, including Visual and Critical Studies, Visual and Cultural Studies, and Visual Studies.

Early work on visual culture has been done by John Berger (Ways of Seeing, 1972) and Laura Mulvey (Visual Pleasure and Narrative Cinema, 1975) that follows on from Jacques Lacan's theorization of the unconscious gaze. Twentieth-century pioneers such as György Kepes and William Ivins, Jr. as well as iconic phenomenologists like Maurice Merleau-Ponty also played important roles in creating a foundation for the discipline.

Major work on visual culture has been done by W. J. T. Mitchell, particularly in his books Iconology and Picture Theory and by the art historian and cultural theorist Griselda Pollock. Other writers important to visual culture include Stuart Hall, Jean-François Lyotard, Rosalind Krauss, Paul Crowther and Slavoj Žižek. Continuing work has been done by Lisa Cartwright, Margarita Dikovitskaya, Chris Jencks, Nicholas Mirzoeff and Gail Finney. Visual Culture studies have been increasingly important in religious studies through the work of David Morgan, Sally Promey, Jeffrey F. Hamburger, and S. Brent Plate.

Popular culture (commonly known as pop culture) is the totality of ideas, perspectives, attitudes, images and other phenomena that are deemed preferred per an informal consensus within the mainstream of a given culture, especially Western culture of the early to mid 20th century and the emerging global mainstream of the late 20th and early 21st century. Heavily influenced by mass media, this collection of ideas permeates the everyday lives of the society
The news media mines the work of scientists and scholars and conveys it to the general public, often emphasizing elements that have inherent appeal or the power to amaze. For instance, giant pandas (a species in remote Chinese woodlands) have become well-known items of popular culture; parasitic worms, though of greater practical importance, have not. Both scholarly facts and news stories get modified through popular transmission, often to the point of outright falsehoods.

Hannah Arendt's 1961 essay "The Crisis in Culture" suggested that a "market-driven media would lead to the displacement of culture by the dictates of entertainment."[7] Susan Sontag argues that in our culture, the most "...intelligible, persuasive values are [increasingly] drawn from the entertainment industries", which is "undermining of standards of seriousness." As a result, "tepid, the glib, and the senselessly cruel" topics are becoming the norm.[7] Some critics argue that popular culture is “dumbing down”: "newspapers that once ran foreign news now feature celebrity gossip, pictures of scantily dressed young ladies... television has replaced high-quality drama with gardening, cookery, and other “lifestyle” programmes [and] reality TV and asinine soaps," to the point that people are constantly immersed in trivia about celebrity culture.[7]
In Rosenberg and White's book Mass Culture, MacDonald argues that "Popular culture is a debased, trivial culture that voids both the deep realities (sex, death, failure, tragedy) and also the simple spontaneous pleasures... The masses, debauched by several generations of this sort of thing, in turn come to demand trivial and comfortable cultural products."[7] Van den Haag argues that "all mass media in the end alienate people from personal experience and though appearing to offset it, intensify their moral isolation from each other, from reality and from themselves."[7]

 HYPERLINK "http://en.wikipedia.org/wiki/" \l "cite_note-7" [8]
Critics have lamented the "replacement of high art and authentic folk culture by tasteless industrialised artefacts produced on a mass scale in order to satisfy the lowest common denominator."[7] This "mass culture emerged after the Second World War and have led to the concentration of mass-culture power in ever larger global media conglomerates." The popular press decreased the amount of news or information and replaced it with entertainment or titillation that reinforces "fears, prejudice, scapegoating processes, paranoia, and aggression."[7]
Critics of television and film have argued that the quality of TV output has been diluted as stations pursue ratings by focusing on the "glitzy, the superficial, and the popular". In film, "Hollywood culture and values" are increasingly dominating film production in other countries. Hollywood films have changed from creating formulaic films which emphasize "shock-value and superficial thrill[s]" and the use of special effects, with themes that focus on the "basic instincts of aggression, revenge, violence, [and] greed." The plots "often seem simplistic, a standardized template taken from the shelf, and dialogue is minimal." The "characters are shallow and unconvincing, the dialogue is also simple, unreal, and badly constructed."[7]
  http://en.wikipedia.org/wiki/Culture_of_the_United_States
Though most Americans today identify themselves as middle class, American society and its culture are considerably more fragmented.[1]

 HYPERLINK "http://en.wikipedia.org/wiki/" \l "cite_note-Middle_class_according_to_The_Drum_Major_Institute_for_public_policy-35" [36]

 HYPERLINK "http://en.wikipedia.org/wiki/" \l "cite_note-Class.2C_A_Guide_through_the_American_status_system-36" [37] Social class, generally described as a combination of educational attainment, income and occupational prestige, is one of the greatest cultural influences in America.[1] Nearly all cultural aspects of mundane interactions and consumer behavior in the U.S. are guided by a person's location within the country's social structure.

Distinct lifestyles, consumption patterns and values are associated with different classes. Early sociologist-economist Thorstein Veblen, for example, noted that those at the very top of the social ladder engage in conspicuous leisure as well as conspicuous consumption. Upper middle class persons commonly identify education and being cultured as prime values. Persons in this particular social class tend to speak in a more direct manner that projects authority, knowledge and thus credibility. They often tend to engage in the consumption of so-called mass luxuries, such as designer label clothing. A strong preference for natural materials and organic foods as well as a strong health consciousness tend to be prominent features of the upper middle class. Middle class individuals in general value expanding one's horizon, partially because they are more educated and can afford greater leisure and travels. Working class individuals take great pride in doing what they consider to be "real work," and keep very close-knit kin networks that serve as a safeguard against frequent economic instability.[1]

 HYPERLINK "http://en.wikipedia.org/wiki/" \l "cite_note-Class.2C_A_Guide_through_the_American_status_system-36" [37]

 HYPERLINK "http://en.wikipedia.org/wiki/" \l "cite_note-The_Inner_Life_of_the_Middle_Class-37" [38] Working class Americans as well as many of those in the middle class may also face occupation alienation. In contrast to upper middle class professionals who are mostly hired to conceptualize, supervise and share their thoughts, many Americans have little autonomy or creative latitude in the workplace.[39] As a result white collar professionals tend to be significantly more satisfied with their work.[1]

 HYPERLINK "http://en.wikipedia.org/wiki/" \l "cite_note-Occupation_and_Class_Consciousness_in_America-38" [39] More recently those in the center of the income strata, who may still identify as middle class, have faced increasing economic insecurity,[40] supporting the idea of a working class majority.[38]
Immediately after World War II, Americans began living in increasing numbers in the suburbs, belts around major cities with higher density than rural areas, but much lower than urban areas. This move has been attributed to many factors such as the automobile, the availability of large tracts of land, the convenience of more and longer paved roads, the increasing violence in urban centers (see white flight), and the cheapness of housing. These new single-family houses were usually one or two stories tall, and often were part of large contracts of homes built by a single developer. The resulting low-density development has been given the pejorative label "urban sprawl." This is changing, however. "White flight" is reversing, with many Yuppies and upper-middle-class, empty nest Baby Boomers returning to urban living, usually in condominiums, such as in New York City's Lower East Side, and Chicago's South Loop. The result has been the displacement of many poorer, inner-city residents. (see gentrification). American cities with housing prices near the national median have also been losing the middle income neighborhoods, those with median income between 80% and 120% of the metropolitan area's median household income. Here, the more affluent members of the middle class, who are also often referred to as being professional or upper middle class, have left in search of larger homes in more exclusive suburbs. This trend is largely attributed to the so called "Middle class squeeze," which has caused a starker distinction between the statistical middle class and the more privileged members of the middle class.[
Technology, gadgets, and automobiles
Further information: United States technological and industrial history and Passenger vehicles in the United States
Americans, by and large, are often fascinated by new technology and new gadgets. There are many within the United States that share the attitude that through technology, many of the evils in the society can be solved. Many of the new technological innovations in the modern world were either first invented in the United States and/or first widely adopted by Americans. Examples include: the lightbulb, the airplane, the transistor, nuclear power, the personal computer, video games and online shopping, as well as the development of the Internet. By comparison with Japan, however, only a small fraction of electronic devices make it to sale in the U.S., and household items such as toilets are rarely festooned with remotes and electronic buttons as they are in some parts of Asia.[citation needed]
Automobiles play a great role in American culture, whether it is in the mundane lives of private individuals or in the areas of arts and entertainment. The rise of suburbs and the need for workers to commute to cities brought about the popularization of automobiles. In 2001, 90% of Americans drove to work in cars.[49] Lower energy and land costs favor the production of relatively large, powerful cars. The culture in the 1950s and 1960s often catered to the automobile with motels and drive-in restaurants. Americans tend to view obtaining a driver's license as a rite of passage. Outside of a relative few urban areas, it is considered a necessity for most Americans to own and drive cars. New York City is the only locality in the United States where more than half of all households do not own a car.[49]
Gender roles
Since the 1970s, traditional gender roles of male and female have been increasingly challenged by both legal and social means. Today, there are far fewer roles that are legally restricted by one's sex. The military remains a notable exception, where women may not be put into direct combat by law. Asymmetrical warfare, however, has put women into situations which are direct combat operations in all but name.[citation needed]
Most social roles are not gender-restricted by law, though there are still cultural inhibitions surrounding certain roles. More and more women have entered the workplace, and in the year 2000 made up 46.6% of the labor force, up from 18.3% in 1900. Most men, however, have not taken up the traditional full-time homemaker role; likewise, few men have taken traditionally feminine jobs such as receptionist or nurse (although nursing was traditionally a male role before the American Civil War).[citation needed]
Single-parent households are households consisting of a single adult (most often a woman) and one or more children. In the single-parent household, one parent typically raises the children with little to no help from the other. This parent is the sole "breadwinner" of the family and thus these households are particularly vulnerable economically. They have higher rates of poverty, and children of these households are more likely to have educational problems.[citation needed]

	Year
	Families (69.7%)
	Non-families (31.2%)

	
	Married couples (52.5%)
	Single Parents
	Other blood relatives
	Singles (25.5%)
	Other non-family

	
	Nuclear family
	Without children
	
	
	Male
	Female
	

	2000
	24.1%
	28.7%
	9.9%
	7%
	10.7%
	14.8%
	5.7%

	1970
	40.3%
	30.3%
	5.2%
	5.5%
	5.6%
	11.5%
	1.7%


Regional variations
Semi-distinct cultural regions of the United States include New England, the Mid-Atlantic States, the Southern United States, the Midwestern United States, the Southwest United States, the Western United States and the Pacific Northwest. The western coast of the continental U.S. consisting of California, Oregon, and the state of Washington is also sometimes referred to as the Left Coast, indicating its left-leaning political orientation and tendency towards liberal norms, folkways and values.

Strong cultural differences have a long history in the U.S. with the southern slave society in the antebellum period serving as a prime example. Not only social, but also economic tensions between the Northern and Southern states were so severe that they eventually caused the South to declare itself an independent nation, the Confederate States of America; thus provoking the American civil war.[14] One example of regional variations is the attitude towards the discussion of sex, often sexual discussions would have less restrictions in the Northeastern United States, but yet is seen as taboo in the Southern United States.

American attitudes towards drugs and alcoholic beverages have evolved considerably throughout the country's history. In the 19th century, alcohol was readily available and consumed, and no laws restricted the use of other drugs. Attitudes on drug addiction started to change, resulting in the Harrison Act which eventually became proscriptive.

A movement to ban alcoholic beverages, called the Temperance movement, emerged in the late 19th century. Several American Protestant religious groups, as well as women's groups such as the Women's Christian Temperance Union, supported the movement. In 1919, Prohibitionists succeeded in amending the Constitution to prohibit the sale of alcohol. Although the Prohibition period did result in lowering alcohol consumption overall, banning alcohol outright proved to be unworkable, as the previously legitimate distillery industry was replaced by criminal gangs which trafficked in alcohol. Prohibition was repealed in 1931. States and localities retained the right to remain "dry", and to this day, a handful still do.

During the Vietnam War era, attitudes swung well away from prohibition. Commentators noted that an 18 year old could be drafted to war but could not buy a beer. Most states lowered the legal drinking age to 18.[citation needed]
Since 1980, the trend has been toward greater restrictions on alcohol and drug use. The focus this time, however, has been to criminalize behaviors associated with alcohol, rather than attempt to prohibit consumption outright. New York was the first state to enact tough drunk-driving laws in 1980; since then all other states have followed suit. A "Just Say No to Drugs" movement replaced the more libertine ethos of the 1960s.[citation needed]
[edit] Sports



A typical Baseball diamond as seen from the stadium. Traditionally the game is played for nine innings but can be prolonged if there is a tie.




The opening of College football season is a major part of American culture and tradition. Massive marching bands accompanied by cheerleaders and colorguard are almost universal at American Football games, especially during halftime. Although high school bands tend to be much smaller, it is rare for a game not to feature a marching band at halftime.




Bowling is a popular pastime for Americans of all ages.




A 2004 Army-Navy basketball game.

Baseball is the oldest of the major American teamsports. Professional baseball dates from 1869 and had no close rivals in popularity until the 1960s; though baseball is no longer the most popular sport,[citation needed] it is still referred to as the "national pastime". Also unlike the professional levels of the other popular spectator sports in the U.S., Major League Baseball teams play almost every day from April to October. American football now attracts more television viewers than baseball; however, National Football League teams play only 16 regular-season games each year, so baseball is the runaway leader in ticket sales.

Basketball is another major sport, represented professionally by the National Basketball Association. It was invented in Springfield, Massachusetts 1891, by Canadian-born physical education teacher James Naismith.

American football, known in many anglophone countries as gridiron, is considered to be the most popular sport in the United States.[citation needed] The 32-team National Football League (NFL) is the most popular and only major professional American football league. Its championship game, the Super Bowl, is the biggest annual sporting event held in the United States.

Ice hockey is the fourth leading professional team sport. Always a mainstay of Great Lakes and New England-area culture, the sport gained tenuous footholds in regions like the American South in recent years,[when?] as the National Hockey League pursued a policy of expansion.[citation needed]
College football throughout the autumn months, and basketball also attract audiences of millions. American football is now by several measures the most popular spectator sport in the United States.[60] Some communities, particularly in rural areas, place great emphasis on their local high school football team. American football games usually include cheerleaders and marching bands which aim to raise school spirit and entertain the crowd at half-time.

Boxing and horse racing were once[when?] the most watched individual sports, but they have been eclipsed by golf and auto racing, particularly NASCAR.[citation needed] What is known in the rest of the world as "football" is called soccer in the United States. Though not a leading professional sport, it is played widely at the youth and amateur levels. Tennis and many outdoor sports are also popular.

[edit] Popular culture
American popular culture has expressed itself through a number of media, including movies, music, sports and cultural icons (Mickey Mouse, Bugs Bunny).

Apart from professional business attire, fashion in the United States is eclectic and predominantly informal. While Americans' diverse cultural roots are reflected in their clothing, particularly those of recent immigrants, cowboy hats and boots and leather motorcycle jackets are emblematic of specifically American styles. Blue jeans were popularized as work clothes in the 1850s by merchant Levi Strauss, a German immigrant in San Francisco, and adopted by many American teenagers a century later. They are worn in every state by people of all ages and social classes. Along with mass-marketed informal wear in general, blue jeans are arguably U.S. culture's primary contribution to global fashion.[62] The country is also home to the headquarters of many leading designer labels such as Ralph Lauren and Calvin Klein. Labels such as Abercrombie & Fitch and Eckō cater to various niche markets.

Main article: Television in the United States
Television is one of the major mass media of the United States. Ninety-seven percent of American households have at least one television set and the majority of households have more than three.[citation needed]
The U.S. can be said to be the homeland of modern network television.[citation needed]
American music can be heard all over the world. Live music is especially popular with bands and solo artists. American popular music also contains many styles of music that developed in the United States and were popular music when they came up (or still are). Examples are hip-hop, House Music, Techno Music, Dance, swing, jazz, blues, country, R&B, funk, Rock & Roll, Rock, Metal, pop and various others.[citation needed]
American films are very popular, including icons like Star Wars, The Godfather, Rocky, Jaws, The Terminator, and The Matrix. American movie actors and actresses are recognized such as Robert Redford, James Stewart, Al Pacino, Charlton Heston, Brad Pitt, Grace Kelly, George Clooney, Will Smith, Meryl Streep, Robert De Niro, James Cagney, Denzel Washington, Marlon Brando, Johnny Depp and Clint Eastwood. Outside the U.S., American cinema is usually referred to in a generalizing manner as Hollywood.[citation needed]
There is great variety in dance in the United States, it is the home of the Lindy Hop and its derivative Rock and Roll, and modern square dance (associated with the United States of America due to its historic development in that country—nineteen U.S. states have designated it as their official state dance) and one of the major centers for modern dance. There is a variety of social dance and concert or performance dance forms with also a range of traditions of  native american dances.
